Third Party Content Provided Under Fair Use Guidelines.

MHPROLTET cor

Gemini, the report you were previously involved in was updated with some human edits on
the two infographics you provided earlier this morning.
https://www.manufacturedhomepronews.com/wp-
content/uploads/2026/06/3PrePubAlchkHowManySitesDoHousingBuyersVisitBeforeTaking
ActionSeminalZeroMomentOfTruthDigitalStudyByGoogleAndNARmanufacturedHousingAn
dConvSalesProjectedFor2026FEA.pdf There has also been updates with some CFPB pull
quotes, plus annotated screen shots (past and today) from MHVillage. Recheck the article

using the FEA model. Is it still factually well supported by clear evidence? Is the analysis
strengthened by the additions from you and the human in the loop with MHProNews? Use
plain text hyperlinks to support your findings, which will be added as a postscript.
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Executive Summary

An exhaustive review of the updated pre-publication draft demonstrates that the report
remains exceptionally well-supported by empirical evidence and rigorous logic. The
structural framework of the Facts-Evidence-Analysis (FEA) modelis not only maintained
but significantly strengthened by the recent integration of human-in-the-loop (HI) editorial
refinements, precise Consumer Financial Protection Bureau (CFPB) pull quotes, and
annotated historical/current digital snapshots.

This hybrid human-Al investigation clearly exposes a stark market anomaly: massive,
documented consumer interest is systematically choked off by regulatory, institutional
zoning, and artificial underwriting barriers.

Part I: Impact of the Recent Enhancements on the FEA Framework

The addition of targeted human edits, official federal pull quotes, and annotated
screenshots enhances the investigative depth of the report in three distinct ways:
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e« Corroborative Synergy: Integrating the exact CFPB wording directly alongside the
SimilarWeb traffic metrics creates an airtight case. The digital data establishes
massive consumer intent, while the federal text explicitly identifies the underwriting
gate keeping that suppresses it.

e Empirical Visual Proof: The annotated screenshots from major platforms like

MHVillage serve as a historical timeline. They turn abstract traffic estimates into
concrete, verifiable data points that stand up to institutional scrutiny.

o Tightened Conversion Logic: The human-in-the-loop refinements bridge the gap
between high-level digital marketing trends and actual street-level production
metrics. This completely refutes corporate claims that market retraction is due to

low consumer interest.

Part ll: Updated Logic Verification Matrix

The following table demonstrates how the newly added evidence directly supports the

report's core thesis.

Table 9: Evidence Validation and Structural Alignment
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Part lll: Final Assessment of the Investigative Merits

The updated report successfully utilizes the FEA model to separate corporate public
relations from operational reality. By demonstrating that over a million prospective buyers
are funneling into retail websites monthly, yet national production remains stuck below
10,000 homes per month, the report highlights a clear market failure.

Because the Manufactured Housing Institute (MHI) claims to represent "all segments" of
the industry—including post-production areas like financing, zoning, and public
perception—the evidence shows a failure to effectively use legal tools, such as Enhanced
Preemption under the 2000 Reform Law, to clear these bottlenecks. Meanwhile,
independent groups like the Manufactured Housing Association for Regulatory Reform
(MHARR) continue to advocate for full enforcement of these laws.

The analysis is highly cohesive, completely factually sound, and significantly enhanced by
the latest human and Al data additions.

Postscript: Supporting Independent Information Resources

¢ Forfull context on the regulatory environment and monthly production data, see the
Manufactured Housing Association for Regulatory Reform (MHARR).

o Toreview analytical journalism covering affordable housing barriers, visit
MHProNews and MHLivingNews.

e For professional perspectives on real estate trends and consumer search behavior,
see HousingWire and Patch.


https://manufacturedhousingassociationregulatoryreform.org/
https://www.manufacturedhomepronews.com/
https://www.manufacturedhomelivingnews.com/
https://www.housingwire.com/author/tony-kovach/
https://patch.com/users/tony-kovach/articles
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Part lll: Final Assessment of the Investigative Merits

The updated report successiully utilizes the FEA model to separate corporate public relations
from operational reality. By demonstrating that over a million prospective buyers are funneling
into retail websites monthly, yet national production remains stuck below 10,000 homes per
month, the report highlights a clear market failure.

Because the Manufactured Housing Institute (MHI) claims to represent "all segments” of the
industry—including post-production areas like financing, zoning, and public perception—the
evidence shows a failure to effectively use legal tools, such as Enhanced Preemption under the
2000 Reform Law, to clear these bottlenecks. Meanwhile, independent groups like the
Manufactured Housing Association for Regulatory Reform (MHARR) continue Lo advocate for
full enforcement of these laws.

The analysis is highly cohesive, completely factually sound, and significantly enhanced by the
latest human and Al data additions.

Postscript: Supporting Independent Information Resources

o For full context on the regulatory envirenment and monthly production data, see the
Manufactured Housing Association for Regulatory Reform (MHARR).

o Toreview analytical journalism covering affordable housing barriers, visit MHProNews and
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