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4 Al Overview

Yes. Extensive research tracks buyer digital habits. The National Association of Realtors
(NAR) finds that home buyers use a median of multiple specific sites (like

Zillow, Realtor.com, and Redfin) and visit the web over a span of 10 weeks, frequently
browsing dozens of listings online before ever stepping foot in an actual house. [1, 2, 3, 4, 5]

The Digital House Hunt Breakdown

e Number of Websites: The average home buyer utilizes 3 to 4 distinct real estate
platforms throughout their journey, cycling between general aggregators,
specialized mortgage sites, and their agent's regional MLS portal.

e The "Zero Moment of Truth": Seminal research by NAR and Google showed that
house hunters rely on search engines and major portals right at the beginning of
their search, using upwards of a dozen individual digital properties to calculate
affordability, research neighborhoods, and compare inventory before engaging a
real estate agent. [1, 2]

e In-Person Tours: According to recent NAR Profile of Home Buyers and Sellers data,
once buyers finish their digital research and transition to physical viewings, they
typically tour a median of just 7 to 8 homes in person before making an offer. [1, 2]

Key Buyer Behaviors

+ Digital Verification: Even after finding a listing, buyers view at least 2 properties
exclusively online as a digital "tour" before making an in-person commitment. [1]

e Mobile Domination: Approximately 70% of buyers use mobile websites or
dedicated mobile apps to conduct their property searches while on the go. [1]

o Transition to Action: The online research phase often takes place during the
initial 10-week search period before a contract is executed. [1]

If you're preparing to enter the market, | can help by:

¢ Comparing features of top listing sites like Zillow or Realtor.com
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https://www.har.com/blog_32426_people-use-internet-to-research-homes-for-sale-according-to-nar-and-google
https://cms.nar.realtor/sites/default/files/documents/Study-Digital-House-Hunt-2013-01_1.pdf
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e Estimating local housing market timelines for your specific area
e Breaking down what to look for in online listings
Let me know what stage of the process you're in!
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