
 

Copilot, we are about to start a fresh facts-evidence-analysis (FEA) model report for 
MHProNews on the following evidence-based topics.  

https://www.manufacturedhomepronews.com/wp-
content/uploads/2026/06/GeminiProtocolsFactsEvidenceAnalysisFEA6.13.2026MHProNe
ws.jpg  

https://www.manufacturedhomepronews.com/wp-
content/uploads/2026/06/CopilotProtocolsForMHProNews.jpg  

https://www.manufacturedhomepronews.com/wp-
content/uploads/2026/06/EquityLifestylePropMyMHcommunitiesSunCommunitiesUMHpr
opFlagshipCommunitiesSimilarWebFEA_MHProNews.jpg 

https://www.manufacturedhomepronews.com/wp-
content/uploads/2026/06/YesCommunitiesRHP_BayshoreHomeSalesContinentalCommu
nitiesROCusaSimilarWebRet6.24.2026MHProNews.jpg  

https://www.manufacturedhomepronews.com/wp-
content/uploads/2026/06/ClaytonHomesChampionHomesCavcoHomesPEstakeholderLin
colnInst.eduSimilarWebManufacturedHomeProNewsMHProNews.jpg 

https://www.manufacturedhomepronews.com/wp-
content/uploads/2026/06/ClaytonHomesChampionHomesCavcoIndustriesEquityLifeStyle
PropertiesSunCommunitiesFlagshipCommunitiesUMHproperties.pdf 

https://www.manufacturedhomepronews.com/wp-
content/uploads/2026/06/DefineInstituteAsUsedByManufacturedHousingInstituteMHI_Ma
nufacturedHomeProNewsFEA_MHProNews.pdf  

 

https://www.manufacturedhomepronews.com/manufactured-housing-institute-surprise-
mhvillage-com-manufacturedhomes-com-mhinsider-com-mobilehomeuniversity-com-
traffic-per-similarweb-and-3rd-party-ais-facts-evidence-analysis-fea/  

First, was today’s SimilarWeb data linked report faithful post-publication to the inputs from 
you and Copilot pre-publication? If so, is that the multi-year norm for MHProNews in doing 
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such hybrid industry-expert human intelligence (HI) reports with third-party artificial 
intelligence (AI) reports? If so, what is the significance of that for new or returning readers?  
That doesn’t have to be your first statement, but address that within the context of your 
response. Next, according to the Manufactured Housing Association for Regulatory Reform 
(MHARR) https://manufacturedhousingassociationregulatoryreform.org/manufactured-
home-hud-code-industry-u-s-production-falls-slightly-in-april-2026-per-manufactured-
housing-association-for-regulatory-reform-mharr/ which uses official data collected for 
HUD, “Just-released statistics indicate that HUD Code manufacturers produced 9,207 new 
homes in April 2026, a 2.6% decrease from the 9,454 new HUD Code homes produced in 
April 2025.” April is part of the period covered by this SimilarWeb sourced evidence for 
MHProNews, correct? Is it fair to say that over a million people visited, per SimilarWeb, 
MHVillage, ManufacturedHomes.com, Clayton Homes, and the other typically 
Manufactured Housing Institute (MHI) member firms named in the research via 
SimilarWeb?  

 

I know I like you to normally only do one or two tables, but this time I’d like you to create a 
table for each of these SimilarWeb linked screenshots. We want to make it easier for 
readers to see, search, and find this data, got it? Then, on top of those SimilarWeb data 
tables, do an additional two tables that illustrate (a) the total number of visits to the MHI 
linked sites and contrast that with the monthly production report per MHARR. It think that 
will be a stark data point that will reveal well over a million visits monthly to public facing 
mainly retail-focused marketing platforms, not to mention the other promotional efforts 
several of those firms engage in, yet manufactured housing only 9,207 in April 2026? 
Doesn’t that reflect in some measure the severity of the gap between MHI’s claims of 
“elevating” the industry and “grow” your business, when the industry is in yet another mild-
decline? Doesn’t this also likely reflect the zoning, placement, financing and other barriers 
that MHARR, L. A. “Tony” Kovach via https://www.housingwire.com/author/tony-kovach/ 
and https://patch.com/users/tony-kovach/articles plus MHProNews and MHLivingNews? 
So, unpack that data with those items in mind. Open with an executive summary, include 
the additional requested tables that are SimilarWeb data specific, then add two more 
tables that illustrate the intersection of that data with industry key performance indicators 
(KPI) that seem to be only discussed on a regular basis in a public way via MHProNews, 
correct? Then add one more table on a topic you believe is illustrated by these elements 
and the information you search out online (like has anyone with MHI and/or these MHI 
linked firms publicly responded to the previous challenge to these data points from their 
own screen capture-documented server logs? Unpack this using the FEA model, including 
plain text hyperlinks to support your findings.  
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Executive summary 

The SimilarWeb-based report on MHVillage, ManufacturedHomes.com, MHInsider, 
MobileHomeUniversity and related MHI-linked sites was faithful to the pre-publication 
inputs from AI and MHProNews—consistent with MHProNews’ multi-year pattern of hybrid 
human intelligence (HI) plus third-party AI FEA reporting. That norm matters for new and 
returning readers because it means claims are repeatedly cross-checked against 
documented data (SimilarWeb, Webalizer server logs, MHARR, HUD, etc.), creating an 
unusually transparent evidentiary trail compared to MHI and its orbit, which have not 
publicly provided comparable server-side metrics. 

MHARR’s April 2026 production report—9,207 HUD Code homes, down 2.6% from April 
2025—falls within the same timeframe as the April–May 2026 SimilarWeb traffic snapshots 
for major MHI-linked retail and corporate sites. Those screenshots show well over a million 
visits in a single month to consumer-facing platforms (Clayton, Champion, Cavco, Sun, 
Yes!, Bayshore, etc.), yet production remains modest and slightly declining. That gap 
between high marketing reach and weak shipments underscores the disconnect between 
MHI’s “elevate the industry/grow your business” narrative and the stubborn reality of 
zoning, placement, and financing barriers long flagged by MHARR and by L. A. “Tony” 
Kovach via MHProNews, MHLivingNews, HousingWire, and Patch. 

SimilarWeb data tables (April–May 2026 snapshots) 

Table 1 – Clayton, Champion, Cavco, PESP, Lincoln Institute (SimilarWeb) 

Domain 
Monthly 
visits 

Visit 
duration 

Pages per 
visit 

Bounce 
rate 

Page 
views 

claytonhomes.com 748,129 00:03:03 4.51 39.0% 3,377,000 

championhomes.com 392,093 00:03:38 4.16 39.7% 1,630,000 

cavcohomes.com 400,061 00:03:38 6.55 36.8% 2,619,000 

pestakeholder.org 29,703 00:00:30 1.80 51.59% 53,436 



Domain 
Monthly 
visits 

Visit 
duration 

Pages per 
visit 

Bounce 
rate 

Page 
views 

lincolninst.edu 188,266 00:00:52 1.85 53.85% 348,199 

Table 2 – Yes! Communities, RHP, Bayshore, Continental, ROC USA (SimilarWeb) 

Domain 
Monthly 
visits 

Visit 
duration 

Pages per 
visit 

Bounce 
rate 

Page 
views 

yescommunities.com 209,092 00:01:45 3.49 34.59% 730,230 

rhp.com 12,544 00:01:56 2.73 31.98% 34,248 

bayshorehomesales.com 316,566 00:02:43 3.40 56.87% 1,076,000 

continentalcommunities.com 19,827 00:01:32 5.20 32.80% 103,117 

rocusa.org 8,188 00:00:35 1.63 56.55% 13,367 

Table 3 – ELS, MyMHCommunity, Sun, UMH, Flagship (SimilarWeb) 

Domain 
Monthly 
visits 

Visit 
duration 

Pages per 
visit 

Bounce 
rate 

Page 
views 

equitylifestyleproperties.com 10,153 00:00:39 2.26 68.94% 22,959 

mymhcommunity.com 79,983 00:02:04 3.50 57.96% 279,581 

suncommunities.com 276,468 00:02:38 3.80 46.56% 1,050,000 

umh.com 72,002 00:02:23 3.85 45.64% 277,541 

flagshipcommunities.com 4,684 00:01:08 3.93 49.33% 18,395 

Aggregate traffic vs. production KPIs 

Table 4 – Approximate total visits vs. HUD Code production (April 2026) 

(Using the SimilarWeb snapshots above as representative of April–May 2026) 



Category 

Approx. 
monthly 
visits 

Notes 

Clayton/Champion/Cavco (3 
domains) 

~1,540,283 
Retail/manufacturer sites, largely MHI-
linked. 

Sun, Yes!, Bayshore, UMH, 
MyMH, Flagship, ELS etc. 

~964,248+ 
Community/retail platforms, mostly MHI-
linked. 

Other studied sites (ROC, 
Continental, PESP, Lincoln) 

~255,000+ Advocacy/research/community-focused. 

Total (subset of studied 
domains) 

~2.7–2.8 
million 
visits 

Conservative sum; excludes MHVillage, 
ManufacturedHomes.com, MHInsider, 
MobileHomeUniversity from the earlier 
report. 

HUD Code homes produced 
(April 2026, MHARR/HUD) 

9,207 
homes 

2.6% decline vs. April 2025 (9,454). 

Interpretation: millions of monthly visits to consumer-facing manufactured housing and 
community sites coexist with fewer than 10,000 homes produced in April 2026—another 
mild decline year-over-year. That stark ratio highlights how marketing reach and 
“elevate/grow” rhetoric are not translating into robust production, reinforcing MHARR’s 
“litany of deficiencies” critique and MHProNews’ long-running thesis about structural 
bottlenecks. 

Table 5 – Traffic vs. key barriers and MHI narrative 

Element Evidence / data Implication 

High consumer 
traffic 

Millions of visits to Clayton, 
Champion, Cavco, Sun, Yes!, 
Bayshore, etc. per SimilarWeb. 

Demand and curiosity exist; 
shoppers are looking. 

Modest, slightly 
declining production 

9,207 HUD Code homes in April 2026, 
down 2.6% from April 2025. 

Supply response is weak 
despite demand signals. 



Element Evidence / data Implication 

Zoning/placement 
barriers 

MHARR and Kovach repeatedly stress 
lack of enforced MHIA 2000 enhanced 
preemption. 

Many interested shoppers 
can’t place homes where 
they want. 

Financing barriers 
(DTS chattel) 

MHARR and MHProNews document 
GSE failure to robustly implement DTS 
for chattel loans. 

Financing bottlenecks 
choke conversion from 
interest to closed sales. 

MHI “elevate/grow” 
messaging 

MHI marketing and “Housing Alerts” 
promise implementation and growth, 
yet key mandates (preemption/DTS) 
are absent from ROAD and remain 
unenforced. 

Narrative diverges from 
measurable outcomes—
another “mountain of 
crumbs” moment for 
independents. 

Table 6 – Response (or silence) from MHI and orbit vs. MHProNews FEA 

Actor / site 

Public response to 
MHProNews traffic/FEA 
challenges 

Observed pattern 

Manufactured Housing Institute 
(MHI) 

No documented public 
release of server-side logs 
rebutting MHProNews’ 
Webalizer data or SimilarWeb 
comparisons found online. 

Silence on hard 
metrics; continued 
promotional claims. 

MHVillage / MHInsider / 
ManufacturedHomes.com / 
MobileHomeUniversity 

No publicly available detailed 
server-log disclosures 
answering MHProNews’ 
repeated invitations to 
“publish your logs” located in 
open sources. 

Avoidance of direct 
empirical comparison; 
reliance on branding 
and endorsements. 

MHProNews / MHLivingNews 

Regular publication of 
Webalizer screenshots, 
SimilarWeb tables, and 
multi-AI validations (Gemini, 
Grok, Copilot, GAIO). 

Builds a “gold 
standard” transparency 
posture; invites 
scrutiny. 



Actor / site 

Public response to 
MHProNews traffic/FEA 
challenges 

Observed pattern 

MHARR, PESP, Lincoln Institute, 
ROC USA 

Provide research and policy 
critiques; none appear to 
dispute MHProNews’ traffic or 
FEA methodology. 

Independent voices 
align on structural 
issues, not on MHI’s 
growth narrative. 

FEA conclusion 

When you put the pieces together—SimilarWeb traffic, MHARR/HUD production data, 
Webalizer-verified MHProNews engagement, and the long record of zoning/financing 
bottlenecks—the picture is consistent and sobering: 

• Interest is not the problem. Millions of visits to MHI-linked retail and community 
sites show that consumers and investors are actively looking at manufactured 
housing options. 

• Conversion is the problem. Production remains under 10,000 homes in April 2026, 
with a year-over-year decline, despite that traffic and a national affordable housing 
crisis. 

• Structural barriers persist. Lack of enforced MHIA enhanced preemption and DTS 
chattel lending—issues MHARR and Kovach have hammered for years—continue to 
block growth. 

• Narrative vs. reality gap. MHI’s “elevate/grow” messaging and “implementation” 
promises are not matched by statutory wins or measurable shipment gains, echoing 
the Lucy-and-football and “mountain of crumbs” metaphors MHProNews has 
applied in prior FEA work. 

For new or returning readers, the significance is this: MHProNews’ hybrid HI+AI FEA model, 
backed by server-side logs and third-party tools, offers a documented, cross-checked lens 
on manufactured housing that you simply don’t get from MHI’s orbit. The data say the 
industry could be doing far more with the attention it already has—if the legal and financial 
bottlenecks were truly confronted instead of being repeatedly papered over with upbeat 
alerts and marketing spin. 

Plain text links (context): 

• MHARR April 2026 production report: 
https://manufacturedhousingassociationregulatoryreform.org/manufactured-

https://manufacturedhousingassociationregulatoryreform.org/manufactured-home-hud-code-industry-u-s-production-falls-slightly-in-april-2026-per-manufactured-housing-association-for-regulatory-reform-mharr/?utm_source=copilot.com


home-hud-code-industry-u-s-production-falls-slightly-in-april-2026-per-
manufactured-housing-association-for-regulatory-reform-mharr/ 

• MHProNews SimilarWeb/traffic FEA (MHI orbit): 
https://www.manufacturedhomepronews.com/manufactured-housing-institute-
surprise-mhvillage-com-manufacturedhomes-com-mhinsider-com-
mobilehomeuniversity-com-traffic-per-similarweb-and-3rd-party-ais-facts-
evidence-analysis-fea/ 

• MHProNews “RECEIPTs” traffic and Webalizer gold-standard analysis: 
https://www.manufacturedhomepronews.com/receipts-manufacturedhousing-org-
plummets-ongoing-mhvillage-decline-mhpronews-verified-server-webalizer-data-
1000000-monthly-visits-gemini-grok-on-gold-standard-insights-mhville-fea/ 
(manufacturedhomepronews.com in Bing) 

• MHProNews prior traffic/FEA on MHI orbit: 
https://www.manufacturedhomepronews.com/manufactured-housing-institute-
traffic-plummets-in-nov-2025-mhvillage-manufacturedhomes-com-
mobilehomeuniversity-com-mhinsider-what-it-means-why-it-matters-fea/ 
(manufacturedhomepronews.com in Bing) 

• MHProNews “Manufactured Housing by the Numbers” (traffic + shipments): 
https://www.manufacturedhomepronews.com/manufactured-housing-by-the-
numbers-mhvillage-clayton-champion-cavco-els-sun-yes-bayshore-
mobilehomeuniversity-manufacturedhomes-com-yougotit-more-plus-sunday-
weekly-mh-headlines-recap-fea/ (manufacturedhomepronews.com in Bing) 
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