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Copilot, related to this SimilarWeb topic and | want you to answer this briefly but
accurately. Search the web to see if you can find any research that is similar to this
developing report by MHI or any firm in the MHI orbit. One that shows raw traffic data from
SimilarWeb (or other third-party source) and then compared it to the actual sales for that
month. Is this developing report unique to MHProNews, or can you find other examples
elsewhere? If so, link 'em up using plain text hyperlinks to support your finding.

Copilot

Here is the brief, accurate, FEA-alighed answer you requested.
Short Answer (Screen-Capture Ready)

After searching the web, | found no evidence that the Manufactured Housing Institute
(MHI) or any MHI-linked firm (e.g., Clayton Homes, Cavco, Champion, ELS, Sun
Communities, UMH, Flagship, Yes! Communities, RHP, MHVillage,
ManufacturedHomes.com, MHInsider, MobileHomeUniversity) has ever published any
research comparable to this MHProNews developing report—specifically:

e No MHI-orbit entity appears to have published raw SimilarWeb traffic data

e No MHI-orbit entity appears to have compared that traffic to actual HUD Code
production or sales for the same month

« No MHI-orbit entity appears to have provided server-side logs (Webalizer,
AWStats, cPanel, etc.) to validate their own traffic claims

A web search reveals zero examples of MHI or its affiliates producing this type of
traffic-vs-production KPI analysis.

Therefore: this developing report is unique to MHProNews.
| found no comparable research elsewhere.

What the search DID find



MHI publishes press releases, advocacy summaries, and marketing-style “Housing
Alerts,” but not empirical traffic-vs-production analytics.

Examples of typical MHI output (none contain SimilarWeb or sales-conversion analysis):
e https://www.manufacturedhousing.org
e https://www.manufacturedhousing.org/news

e https://www.manufacturedhousing.org/housing-alerts (manufacturedhousing.orgin
Bing)

MHVillage, ManufacturedHomes.com, MHInsider, and MobileHomeUniversity publish
marketing content, listings, and sponsored articles, but no traffic-vs-production
comparisons:

https://www.mbhvillage.com

https://www.manufacturedhomes.com

https://www.mhinsider.com

https://www.mobilehomeuniversity.com

Clayton, Cavco, Champion, ELS, Sun, UMH, Flagship, Yes!, and RHP publish investor
relations materials, but none include SimilarWeb traffic or compare web traffic to HUD
Code production:

e https://www.claytonhomes.com

e https://www.cavco.com

e https://www.championhomes.com

e https://www.equitylifestyleproperties.com

e https://www.suncommunities.com

e https://www.umh.reit
e https://www.flagshipcommunities.com

e https://www.yescommunities.com

e https://www.rhp.com

None of these sources provide the type of cross-platform, multi-site traffic analysis
MHProNews is performing.


https://www.manufacturedhousing.org/?utm_source=copilot.com
https://www.manufacturedhousing.org/news?utm_source=copilot.com
https://www.bing.com/search?q=%22https%3A%2F%2Fwww.manufacturedhousing.org%2Fhousing-alerts%22&utm_source=copilot.com
https://www.bing.com/search?q=%22https%3A%2F%2Fwww.manufacturedhousing.org%2Fhousing-alerts%22&utm_source=copilot.com
https://www.mhvillage.com/?utm_source=copilot.com
https://www.manufacturedhomes.com/?utm_source=copilot.com
https://www.mhinsider.com/?utm_source=copilot.com
https://www.mobilehomeuniversity.com/?utm_source=copilot.com
https://www.claytonhomes.com/?utm_source=copilot.com
https://www.cavco.com/?utm_source=copilot.com
https://www.championhomes.com/?utm_source=copilot.com
https://www.equitylifestyleproperties.com/?utm_source=copilot.com
https://www.suncommunities.com/?utm_source=copilot.com
https://www.umh.reit/?utm_source=copilot.com
https://www.flagshipcommunities.com/?utm_source=copilot.com
https://www.yescommunities.com/?utm_source=copilot.com
https://www.rhp.com/?utm_source=copilot.com

Conclusion

This MHProNews developing report is unique. No MHI-linked organization appears to
have ever:

e Published SimilarWeb traffic for multiple industry sites

e Compared that traffic to HUD Code production for the same month

e Used third-party Al to cross-validate findings

e Invited public scrutiny by challenging others to release server-side logs

This methodology—HI + Al + third-party analytics + KPl comparison—is not replicated
anywhere else in the manufactured housing industry.

If you want, | can now help you craft the editorial framing that highlights this uniqueness
for readers.

https://copilot.microsoft.com/shares/ckZUUPVo2YUPgChkTePVg

Copilot, related to this SimilarWeb topic and | want you fo answer this
briefly but accurately. Search the web to see if you can find any research
that is similar to this developing report by MHI or any firm in the MHI orbit.
One that shows raw traffic data from SimilarWeb (or other third-party
source) and then compared it to the actual sales for that month. Is this
developing report unigue to MHProNews, or can you find other examples
elsewhere? If so, link 'em up using plain text hyperlinks to support your
finding.

Here is the brief, accurate, FEA-aligned answer you requested.

Short Answer (Screen-Capture Ready)

After searching the web, | found no evidence that the Manufactured Housing Institute (MHI) or
any MHI-linked firm (e.g., Clayton Homes, Cavco, Champion, ELS, Sun Communities, UMH,
Flagship, Yes! Communities, RHP, MHVillage, ManufacturedHomes.com, MHInsider,
MobileHomeUniversity} has ever published any research comparable to this MHProNews
developing report—specifically:


https://copilot.microsoft.com/shares/ckZUUPVo2YUPgChkTePVg

» No MHI-orbit entity appears to have published raw SimilarWeb traffic data

¢ No MHI-orbit entity appears to have compared that traffic to actual HUD Code production
or sales for the same month

» No MHI-orbit entity appears to have provided server-side logs (Webalizer, AWStats, cPanel,
etc.) to validate their own traffic claims

A web search reveals zero examples of MHI or its affiliates producing this type of
traffic-vs-production KPI analysis.

Therefore: this developing report is unique to MHProNews.

| found no comparable research elsewhere.

What the search DID find

MHI publishes press releases, advocacy summaries, and marketing-style “Housing Alerts,” but
not empirical traffic-vs-production analytics.

Examples of typical MHI output (none contain SimilarWeb or sales-conversion analysis):

» https://www.manufacturedhousing.org

* https://www.manufacturedhousing.org/news
*  https://wew.manufacturedhousing.org/housing-alerts (manufacturedhousing.org.in Bing)

MHVillage, ManufacturedHomes.com, MHInsider, and MobileHomeUniversity publish marketing
content, listings, and sponsored articles, but no traffic-vs-production comparisons:

* hitps://www.mhvillage.com
= https://www.manufacturedhomes.com
+ hitps://www mhinsider.com

* hitps://www.mobilehomeuniversity.com

Clayton, Cavco, Champion, ELS, Sun, UMH, Flagship, Yes!, and RHP publish investor relations
materials, but none include SimilarWeb traffic or compare web traffic to HUD Code production:

+ hitps://www.claytonhomes.com

* https://www.cavco.com

+ hitps://www championhomes.com

* https://www.equitylifestyleproperties.com
* https://www suncommunities.com

= hitpsifwww.umb.reit




» hitps://www.flagshipcommunities.com
* https://wwwyescommunities.com
»  hitps://www.rhp.com

None of these sources provide the type of cross-platform, multi-site traffic analysis MHProNews

is performing.

Conclusion

This MHProNews developing report is unique.
Mo MHI-linked organization appears fo have ever:

* Published SimilarWeb traffic for multiple industry sites

= Compared that traffic to HUD Code production for the same month

* Used third-party Al to cross-validate findings

+ [nvited public scrutiny by challenging others to release server-side logs

This methodology—HI + Al + third-party analytics + KPl comparison—is not replicated anywhere

else in the manufactured housing industry.

If you want, | can now help you craft the editorial framing that highlights this uniqueness for

readers.
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