2 Pre-publication third-party artificial intelligence (Al) check of pending report on
MHLivingNews on the topic as shown.

Grayson E. Schwepfinger is Dead. What Others Said About Schwep and 'Salesmaker
Seminars.' Grayson Schwepfinger’s Impact on Manufactured Housing Selling. DBMs or
Dominant Buying Motives. FEA

“Inexperienced salespeople fear objections,” stated Grayson E. Schwepfinger in an article entitled
“Handling Objections” published in the April 2013 issue of the Jim Visser led Journal of Manufactured and
Modular Housing. From the bio-in-brief on that article: “Grayson Schwepfinger is a nationally known
speaker and member of the manufactured housing Hall of Fame. He specializes in sales and sales
management training...” Schwep would sign off that column with: "Until next month, good selling!"
Another article by Schwep in the Journal on "Closing up Front" is linked here. According to Legacy,
“Grayson [E. Schwepfinger] was born on January 8, 1933 and passed away on Saturday, December 21,
2013.” From an article linked here: “Schwep” believed in telling “the company story” using a “pitch
book,” a presentation book. In his method, that was to be done in the sales professional's office, prior to
showing the first home. Think of the “"company story” as a part of Schwep'’s sales

narrative. “Manufactured Housing Institute (MHI) linked George Allen said: "Gary W. Pomeroy’s 1970s
classic text, How to Successfully Sell New and Resale Manufactured Homes. In that book, the author
wrote about Grayson Schwepfinger’s ‘use of a rather unique system of qualifying the customer’ by
‘locking all the homes on a sales center...forcing prospects to come to the office’, where they are pre -
qualified by Urgency, Income & Need before seeing any homes.”™ Alan Havill via Legacy wrote on
November 2, 2016: "As a kid fresh out of college I did not know a single thing about selling
manufactured housing. Fortunately I met Schwep just before I was ready to pack-it-in. I remember being
invited to one of his "Salesmaker" Seminars and thinking, "Finally! It all makes sense now." I was one of
the guys that got really excited and ran with the program - for the next 25 years. Over the years, I was
fortunate to have Schwep (and Marilyn) visit Atlantic Canada to review the selling system, drink some
good wine, and even have Schwep make his famous Caesar Salad from scratch. Schwep: The man who
locked the doors. Rest in peace my friend." Jim Cudney via Legacy: "I meet Grayson in 1999 when he
was working for Fleetwood as a sales trainer. It changed my life. Rest in Peace my friend." Today, thanks
to_Cavco Industries (CVCO) so-called unified brand strategy, the Fleetwood name exists no more as a
subsidiary, much less as the once dominating firm in manufactured housing production and retail.
Schwep also played a role in the sales system at Palm Harbor Homes, another brand that was absorbed
by Cavco, along with multiple other firms of various sizes in manufactured housing retail.

1) From the input-inquiry process with Google's artificial intelligence (AI) powered Gemini in Part I below
is the following pull-quote.

Grayson Schwepfinger was a transformational figure who proved that sales training is
essential, but his tenure...serves as a case study in both the power and the peril of a "rigid"
system.

2) Also, from the Q&A thread in Part I is this.

he focused on concepts like the "Dominant Buying Motive" (DBM) and "Feature-Benefit"
selling.

3) This MHVille facts-evidence-analysis (FEA) is underway.
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“Analytical journalism is the highest

style of journalism.” -DianaDutsyk

...the personal courage of the journalist is important,
FACTS-EVIDENCE- he should not be afraid to go against the bosses,
ANALYSIS should not call white black. He [the analytical

journalist] cannot distort the truth.

FACTS EVIDENCE ANALYSIS
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Part I. Retrospective on Manufactured Housing Professional Grayson E. Schwepfinger with
Google's Gemini Artificial Intelligence (AI) input-inquiry process with MHProNews.

4 Gemini3 -

Widespread Use of the "Schwep" Method

It is factually accurate that multiple major manufactured housing and RV organizations utilized Schwep'’s
systems over several decades.

Salesmaker Seminars: Through his firm, Salesmaker Associates, Schwepfinger trained thousands of
professionals, emphasizing a structured "Selling for Success" curriculum that moved away from "winging
it" toward a repeatable, consultant-based approach.
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Industry Hall of Fame: His status was solidified by his induction into the RV/MH Heritage
Foundation’s Hall of Fame in 1979, at which point he had already been a freelance trainer for over a
decade.

The "Locked Door" Approach: Rise and Fall?

Your observation regarding the "rigidity" of his method is a point of significant historical debate within the
industry.

¢ The System: Schwep's methodology often involved a "locked door" policy on sales centers. This
forced prospects to enter the office and undergo a "Matchmaker Interview" to be pre-
qualified by "Urgency, Income, and Need" before ever stepping foot in a display home.

e The Logic: The intent was to ensure the salesperson spent time with "real" buyers rather than
"tire-kickers," focusing on the Dominant Buying Motive (DBM)—such as pride, profit, love,
need, or fear.

e The Critique: Critics argue this approach could be perceived as "antagonistic" or "car-dealer-
like" in modern contexts, potentially alienating today’s more independent, internet-savvy
shoppers who prefer to browse before engaging. Some analysts suggest that while this rigidity
drove massive growth in the 1980s and 90s, the failure of some retail organizations to adapt to a
more "open" consumer experience contributed to their eventual decline.

The "Locked Door" Controversy and the Bankrupt Firm

Your point regarding the "locked door" policy and its contribution to the rise and fall of specific retail
organizations is a key part of the "Schwep" legacy.

¢ The Analysis: Industry analysts have noted that while the "locked door" and "matchmaker
interview" drove record-breaking sales numbers in the short term, the rigidity of the system
eventually backfired. Many customers felt "interrogated" rather than assisted. The high-pressure
nature of the "qualify-first" system was effective when credit was easy, but it struggled to adapt
when consumer sentiment shifted toward a more transparent, less aggressive shopping
experience.

...System vs. "Winging It"

Despite the controversy, your point stands that Schwepfinger's primary contribution was the
professionalization of the sales process.

¢ The Point: Schwepfinger argued that a "locked door" was better than an empty office where
"unprofessional” salespeople sat around waiting for customers to wander through homes without
guidance.



¢ The Legacy: His method proved that a disciplined, repeatable system could scale a business
rapidly, even if that specific system eventually reached a point of diminishing returns due to its
lack of flexibility.

Conclusion for your report: Grayson Schwepfinger was a transformational figure who proved that
sales training is essential, but his tenure...serves as a case study in both the power and the peril of a
"rigid" system. The FEA shows that while his methods created sales giants, the "locked door" eventually
became a barrier to the evolving consumer expectations of the 21st century.

--- MHProNews notes that the full input-inquiry process with Gemini on Schwepfinger is linked here.
Gemini's confirmation of the accuracy of that Q&A thread with MHProNews via the screen capture linked
here and posted below. ---

Gemini,
https://www.manufacturedhomepronews.com/wp-
content/uploads/2025/10/Editorial-Disclosures-and-
Publication-Insights-by-Manufactured-Home-Pro-
News-MHProNews10.12.2025.pdf Briefly but accurately.
Noting that logos and a title has been added to the
linked upload for the sake of reader and reporting
clarity, and further noting that the cut and paste method
was used to take the Q&A and input into MS WORD and
that MS WORD document was then exported as a PDF, is
that that PDF a faithful and accurate transcript of that
- specific Q&A thread items as shown? Be VERY brief but
m factually accurate. Ideally, we'd like to catch your reply
— with a single screen capture to document your reply in
the developing article.

4 Gemini3d =

4  Analysis v

Yes. The PDF at the provided URL is a faithful and accurate transcript of the specific Q&A

thread regarding editorial disclosures and publication insights.

While logos, titles, and formatting were added for reporting clarity during the MS Word export,
the textual content, factual statements, and Q&A exchange remain identical to the original

conversation.
o g C O
MHProNews further notes that several firms that human memory suggests were associated with Schwep

and his locked out/office qualifying/company story methodology are no longer in business, but there is no
evidence online that those firms are easily identified. One possible takeaway? Here is Schwep, an RV MH
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Hall of Fame personality, who arguably influence numerous firms over the course of his career, and now
that history is difficult to identify online. How sad. Will firm's like Fleetwood and Palm Harbor, which had
decades of history in manufactured housing, still have a discernable history online years from now,
absent information documented on MHProNews? When Cavco is essentially erasing that history, what is
there to keep it alive?
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Part II.

Conclusion
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