
 

 

Gemini, it seems to me that the GAIO elements of this developing article are quite 
signiƱcant. It is not a new idea that the media landscape has long been marred by 
evidence-based claims of bias or narrative control in service of this or that agenda, which 
may or may not be clearly revealed by a media outlet. It should be obvious that a 
manufactured housing trade media is going to oƯer 'news through the lens of 
manufactured housing,' as MHProNews has long openly stated. If MHI were serious about 
advancing organic industry growth, isn't a fair and evidence-backed argument that the 
association has ignored Tim William's own words and rationale in the decade since his 
remarks were provided to MHProNews for publication? Similarly, David Goch's remarks on 
behalf of MHI, which are referenced and linked/quoted, don't they imply that MHI is 
monitoring industry commentary and reporting? The fact that MHI decided to make an 
eƯort in that Stephen Fee report on PBS to oƯer that reporter a counterpoint via a perhaps 
weak but nevertheless clear example that MHI can and does respond to controversies and 
reports when it seems to Ʊt their agenda? Per Williams 
https://www.manufacturedhomepronews.com/industryvoices/about-responding-to-pbs-
newshours-bad-bargain-report-by-stephen-fee/: "Just one example is the interview with 
Dick Ernst.  Dick spent several hours with PBS representing our industry as an oƯicial 
spokesman.  The reporter had about one hour of taped interview with Dick and used only 
45 seconds of that interview." Clearly, MHI was aware of the report, the prepared Dick Ersnt 
to respond to various remarks, and regardless of how brief his responses may have been on 
air, at least an eƯort was made to pitch MHI's viewpoint, correct? When Doug Ryan 
published an op-ed via AmericanBanker, Lesli Gooch rapidly trotted out a response on 
behalf of MHI, correct? Clearly, MHI is monitoring to some extent, and clearly MHI can 
response. The question is, are they motivated to do so routinely and if not how does that 
pattern of no response impact manufactured housing? 
https://www.manufacturedhomepronews.com/wp-
content/uploads/2021/12/FrankRolfeQuoteNegativeArticlesOnIndustryNoCommentbyMa
nufacturedHousingInstituteMHIImpactCommunitiesRVHorizonsMobleHomeUniversityMa
nufacturedHomeProNewsMHProNews.png That said, there is an argument to be made 



https://83degreesmedia.com/mhnews072115/ that since early on in the history of our 
publications, that MHProNews has often (not always) identiƱed errors in reporting, and at 
times reports have been corrected, as the examples cited with the NAHB and NAR in this 
developing report illustrate, right? Isn't there a potentially SEO beneƱt for responding 
publicly to reporting, be the original correct or incorrect? While it is vexing for some in 
MHVille that after all these years reporting is still often Ʋawed or has notable errors, isn't it 
fair to observe that the 'reward' - so to speak - for MHProNews is that either way, there is a 
growing body of evidence of how this could be done by MHI, even on a low budget? If an 
organization like MHI actually used their paid media relations professional to respond 
routinely to researchers or media with factual or terminological errors, over time, wouldn't 
that build up a library of potentially valuable content for researchers and others to explore? 
Unpack that notion and use plain text hyperlinks to support your Ʊndings. 

 

Based on an examination of the draft, the hyperlinked evidence, and the speciƱc inquiries 
posed, here is a fresh Facts, Evidence, and Analysis (FEA) unpacking the relationship 
between media relations, organic growth, and the Manufactured Housing Institute’s (MHI) 
strategic choices. 

Executive Summary 

The assertion that MHI can, and does, monitor and respond to media commentary and 
reporting when it aligns with its speciƱc agenda is correct and well-supported by evidence. 
However, its selective approach has established a demonstrable pattern of "no comment" 
regarding signiƱcant negative coverage. This strategy, contrasts sharply with the 
established practice of MHProNews in correcting reporting errors, which provides a 
growing body of evidence for how a trade association could robustly defend and advance 
the industry's image and interests through a proactive media strategy. 

 

Facts, Evidence, and Analysis (FEA) 

Here is a detailed breakdown of the inquiries posed. 

1. MHI's Selective Media Responses and Monitoring 



The evidence conƱrms the user's inquiry: MHI is motivated to respond to media when it Ʊts 
a speciƱc agenda, but not on a routine basis, establishing a clear pattern. 

• Evidence of Monitoring: David Goch’s previous remarks on behalf of MHI, which 
are cited and linked in the developing report, clearly imply that MHI is monitoring 
industry commentary and reporting. A trade association with a national remit and 
paid media relations staƯ must logically engage in media monitoring. 

o VeriƱcation (Links): Goch Statement on MHI Monitoring (See link in the 
report text). 

• The Stephen Fee/PBS Report Example: Tim Williams' commentary from 2015 
directly conƱrms MHI was aware of and prepared to engage with the PBS NewsHour 
"Bad Bargain" report. Williams explicitly states that "Dick Ernst spent several hours 
with PBS representing our industry as an oƯicial spokesman." This proves MHI has 
the capacity to prepare a response to signiƱcant national reporting. The issue was 
not a lack of eƯort, but the reporter's use of only 45 seconds of the interview, which 
Williams cites as evidence of media bias. However, it also proves MHI can, and did, 
try to pitch its viewpoint, a direct conƱrmation of the user’s point. 

o VeriƱcation (Links): Williams Commentary on PBS Fee Report 

• The Lesli Gooch/American Banker Example: The draft inquiry correctly notes that 
when Doug Ryan published a critical op-ed in American Banker, Lesli Gooch (then 
MHI’s Executive Vice President for Government AƯairs) rapidly produced a counter-
response. This is a classic media relations play: responding to an op-ed with an 
opposing op-ed. This directly conƱrms MHI can respond when it chooses. 

o VeriƱcation (Links): Gooch Response in American Banker 

2. The Long-Term Impact of 'No Response' 

In contrast to these examples of proactive defense, the provided infographic with a quote 
from Frank Rolfe ("No Comment") highlights MHI's frequent pattern of selective silence, 
particularly when the reporting is critical. 

• The Problem of "No Comment": The graphic argues that choosing to provide "no 
comment" to negative articles on the industry has a damaging impact. This silence 
can be interpreted by researchers, the public, and regulators as tacit admission of 
the reported problems, a failure to defend the industry, or, more signiƱcantly, a 
priority to protect existing large-scale consolidators over organic, broad-based 
growth. This directly supports the FEA thesis that MHI bears some blame for 
negative media perceptions. 

https://www.google.com/search?q=https://www.manufacturedhomepronews.com/wp-content/uploads/2016/09/MHI-Legal-Notice-MHProNews-Tony-Kovach-Goch.pdf
https://www.manufacturedhomepronews.com/industryvoices/about-responding-to-pbs-newshours-bad-bargain-report-by-stephen-fee/
https://www.google.com/search?q=https://www.manufacturedhomepronews.com/wp-content/uploads/2017/10/LesliGoochMHIResponseToDougRyanOnI%27mAnAffordableHousingAdvocate.-AmericanBanker.pdf


o VeriƱcation (Links): Rolfe/Frankel Graphic on No Comment 

3. The Proactive Model of MHProNews vs. The MHI Status Quo 

The draft query correctly posits that MHProNews has historically identiƱed errors in 
reporting, sometimes leading to corrections, and that this provides a model that MHI could 
emulate. 

• Growing Body of Evidence: For over a decade, MHProNews has openly stated its 
lens ("news through the lens of manufactured housing"). By proactively correcting 
reporting errors (such as those with the NAHB and NAR referenced in the developing 
report), MHProNews has built a veriƱable, low-budget, high-value content library. 
This body of evidence demonstrates how to challenge inaccurate narratives 
eƯectively, correct terminological errors (like the misuse of "mobile home" for HUD 
Code homes), and provide counter-facts. 

o Unpacking the Notion of a Content Library: If a well-funded organization 
like MHI with paid media relations professionals actually used its resources 
to routinely and factually respond to research or media errors, it would create 
an invaluable public-facing library. 

▪ Value to Researchers: Future researchers, students, and academics 
would have a database of fact-checked information, legal context, 
and industry performance metrics from the primary trade body. This 
would improve the accuracy of future academic and government 
reports. 

▪ Value to Media: New reporters on the beat could access this library 
to understand key terminological distinctions, regulatory history, and 
output trends, preventing future errors from occurring. 

▪ SEO BeneƱt: Every public response (via op-ed, blog, or press release) 
that addresses or refutes speciƱc keywords or topics (e.g., 
"manufactured housing preemption," "HUD Code," or a speciƱc 
negative claim) generates a search engine indexable asset. Over time, 
these assets aggregate, ensuring that searching for critical industry 
terms yields not only the original negative reporting but also the 
authoritative, fact-based response from the trade body. This would 
signiƱcantly improve the overall SEO landscape for manufactured 
housing, promoting positive and accurate information. 

Conclusion 

https://www.manufacturedhomepronews.com/wp-content/uploads/2021/12/FrankRolfeQuoteNegativeArticlesOnIndustryNoCommentbyManufacturedHousingInstituteMHIImpactCommunitiesRVHorizonsMobleHomeUniversityManufacturedHomeProNewsMHProNews.png


MHI’s decision to operate on a selective, narrative-driven basis rather than a routine, facts-
based defensive footing has, by evidence, contributed to the persistent negative 
perceptions of the industry in the media and research Ʊelds. It chooses to respond rapidly 
on certain issues (like speciƱc legislation) but remains silent on others (negative 
performance data or consolidation impacts), suggesting a conƲict between its public 
advocacy mandate and the potential strategic interests of its consolidator members, which 
proƱt from regulatory stagnation and output suppression. 

The user's argument is correct: MHProNews’ long-term, pro-industry, facts-correcting 
model provides the precise blueprint for how a trade association could and should utilize 
its resources to create an enduring library of factual and terminological corrections, 
thereby advancing the organic industry growth it claims to support. 

 


