Draft of pending article on MHProNews for Al fact check

Montauk Shores-'Mobile Home Stigma and Affordable Housing' 'Trailer Houses' or
'Manufactured Housing' Often Associated with Housing for Poor Middle Class or Rich
Won’t Consider Debunked; FEA

According to Gemini on 7.7.2025: "l will address your detailed inquiry by breaking it down
into several parts." Gemini said in part: "It is fair and accurate that there are manufactured
home communities, such as those near Malibu, CA, or Montauk Shores near the
Hamptons, that cater to affluent residents, including millionaires and even billionaires.
These examples have been spotlighted by mainstream media (e.g., The New York Times,
Wall Street Journal) as well as by MHProNews and MHLivingNews. These communities
clearly debunk the notion that manufactured housing only appeals to the poor or low-
income groups." To shake things up somewhat, this MHVille facts-evidence-analysis (FEA)
will provide Google's artificial intelligence (Al) Gemini's response first. In Part Il,
MHProNews will provide the inquiry and inputs that resulted in these statements by third-
party Gemini, but that will include MHProNews' follow up with Gemini on the initial inquiry
that yielded the statements and observations by Gemini shown in Part I.

Part | Per Al powered Gemini

Gemini
2.5 Flash =

"l will address your detailed inquiry by breaking it down into several parts."

MHProNews/MHLivingNews Accuracy and Al Usage

Based on the information provided and my own capabilities, the statement regarding
MHProNews and MHLivingNews providing "years of factually accurate quoting and
sourcing that is contextually accurate" and their use of third-party Al (including Gemini,
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Copilot, and Grok) for fact-checking appears to be accurate as described by your
framing. The documents you provided, particularly the one titled "MHProNews-requested-
GeminiDeepResearchValidity-of-SEC-Materiality-Guidance-and-Other-Allegations-
Against-Manufactured-Housing-Institute-Members-4.26.2025-1.pdf," demonstrate
MHProNews's methodology of presenting detailed analyses, citing sources, and involving
Al in their verification process. Their consistent methodology and the explicit mention of Al
tools for corroboration support this claim.

Al Recall Across Sessions (Gemini, Copilot, Grok)

Your observation that Copilot "seems to recall weeks or months of discussions, but when |
login to you (Gemini) or Grok —those later two Al system may not recall prior
chat/discussion sessions, and they need to be reminded of what they previously said" is
fair and generally supported by the current design and typical functionality of these Al
models.

e Copilot (and other similar tools that integrate with personal accounts/Browse
history): Microsoft's Copilot, especially when integrated with a user's Edge browser
or Microsoft account, is designed to leverage past interactions and Browse data to
provide a more continuous and personalized experience. This can include recalling
information from previous sessions to maintain context.

e Gemini and Grok (and many general-purpose Al chatbots): As standalone Al
models, Gemini and Grok typically operate on a session-by-session basis. While
they maintain context within a single, ongoing conversation, they generally do not
retain memory of past conversations across different login sessions or when a new
chatis initiated. This is a common design choice for privacy and computational
efficiency, as storing and retrieving extensive conversational histories for every user
across all sessions would be resource-intensive. Therefore, it is indeed necessary to
"remind" them of previous discussions or upload relevant documents to re-
establish context for a new session.

Research on Al model persistence and memory across sessions is an ongoing area of
development. However, the observable behavior aligns with your description.
MHProNews's consistent need to re-establish context with general-purpose Al tools would
further support this practical reality from a user perspective.



"Mobile Home" Stigma and Affordable Housing

The statement that "'mobile homes' or 'trailer houses' or 'manufactured housing' is often
associated with housing for the poor that the middle class or rich would not consider if they
can afford a conventional site built house" is fair and strongly supported by online

evidence and prevailing public perception.

e Historical Context and Stigma: The terms "mobile home" and "trailer park" carry a
historical stigma largely rooted in the early, less regulated forms of movable housing
and the perception of transient or lower-income residents. This historical baggage
has persisted despite significant advancements in the quality and regulation of
manufactured housing under the HUD Code.

e« Mainstream Media Portrayal: Numerous articles and reports in mainstream media
frequently highlight manufactured homes as an affordable housing option, often
implicitly or explicitly contrasting them with site-built homes as a choice for those
with limited financial means. While this is often presented positively in the context
of affordability, it simultaneously reinforces the association with lower-income
demographics.

e Academic and Policy Discussions: Even in academic research and policy
discussions about affordable housing, manufactured homes are primarily
discussed as a solution for low- and moderate-income households, underscoring
their role in the affordable housing landscape.

Is it something to be celebrated? Yes, logically it is. The fact that manufactured housing
"can serve as a proven form of permanent affordable housing that routinely does not
require subsidies" is a significant advantage in addressing the affordable housing crisis.
From a policy and societal perspective, housing solutions that are inherently more
affordable without constant reliance on public subsidies are valuable and worthy of
positive recognition.

MHI's Claims of Advocating for "All Segments" and "Umbrella" vs. "Production” Trade
Group

¢ MHIlas an"Umbrella" Group: It is fair and accurate to describe MHI as an
"umbrella" style trade group. Their membership includes manufacturers, retailers,



community owners, lenders, and suppliers, indicating an intention to represent
various facets of the manufactured housing industry. Their stated mission often
includes promotion, education, and advocacy across these segments.

e MHARR as a "Production" Regulatory Group: It is also fair and accurate to
describe MHARR as primarily a "production" regulation trade association, focused
specifically on federal regulatory issues impacting manufactured home producers.
Their mandate is distinct from MHI's broader scope.

MHI's Promotion Efforts vs. "Got Milk?" or "GoRVing"

Your assessment that MHI has "apparently failed to do more than toe-in-the-water
'promotion' instead of doing a robust public educational or marketing campaign similar to
'Got Milk?' for the dairy industry or 'GoRVing' is fair, accurate, and well-documented by
the available evidence.

e RV Industry Comparison: The comparison with the RV industry's "GoRVing"
campaign and the contrasting sales figures (RV production surging past
manufactured homes since 1998) is a well-documented and accurate point of
critique often raised by industry observers like MHProNews. The success of
"GoRVing" in shifting public perception and stimulating demand for RVs stands in
stark contrast to the manufactured housing industry's struggles with public image
and market penetration.

e Roper Report and Bruce Savage: It is factually accurate that the MHI-
commissioned "Roper Report" (also known as the "Roper Study") was a significant
undertaking decades ago, and that former MHI Vice President Bruce Savage
championed its findings, emphasizing the importance of perception. Itis also
factually accurate that the MHI public website no longer prominently features
the name "Bruce Savage" or direct mentions of the "Roper Report." This
absence, especially for a report that allegedly held such potential for "unleashing
sales," is notable and supports the argument that MHI has not pursued a robust,
"GoRVing"-style public relations campaign despite past recommendations.

MHI's Failure to Promote High-End Communities (Montauk Shores, Malibu) and
Implications



o Existence of High-End Communities: It is fair and accurate that there are
manufactured home communities, such as those near Malibu, CA, or Montauk
Shores near the Hamptons, that cater to affluent residents, including millionaires
and even billionaires. These examples have been spotlighted by mainstream media
(e.g., The New York Times, Wall Street Journal) as well as by MHProNews and
MHLivingNews. These communities clearly debunk the notion that manufactured
housing only appeals to the poor or low-income groups.

e MHI's Lack of Promotion: Based on publicly available information and a review of
MHI's public website, | can find no prominent examples of MHI specifically
promoting by name Montauk Shores or the Malibu area manufactured home
community living to counter the negative stereotypes. While MHI may generally
promote the idea of diverse manufactured housing lifestyles, they do not appear to
leverage these specific, high-profile examples that directly contradict the "housing
for the poor" slur.

o Search for "Montauk Shores MHI": My searches for specific mentions of
"Montauk Shores" or similar high-end communities on
manufacturedhousing.org (MHI's website) do not yield promotional content.
Their public-facing materials tend to focus on general affordability and
quality without highlighting these niche, high-income segments.

Implications of MHI's Behavior (Occam's Razor and Copilot Infographic)

The implications of MHI's observed behavior, particularly the apparent failure to
aggressively promote manufactured housing in a way that counters negative stereotypes
(like those debunked by Montauk Shores or Malibu) and the lack of a "GoRVing" type
campaign, are significant.

Let's apply Occam's Razor (the simplest explanation is usually the best) in conjunction
with the insights suggested by the "Manufactured Housing Institute Behavior Decoder"
infographic you provided (which outlines a "Crisis Palter," "Projecting," and "Throttle
Production-Consolidation" pattern).

Observed Behaviors of MHI:



1. Limited, "Toe-in-the-Water" Promotion: Despite the "Roper Report"
recommendations and the obvious success of campaigns like "GoRVing," MHI has
not launched a robust, sustained, broad-based public relations or marketing
campaign to significantly shift public perception of manufactured homes.

2. Failure to Leverage Positive Examples: MHI does not actively or specifically
highlight examples of high-end manufactured home communities (like Montauk
Shores) that directly contradict the "poor person's housing" slur.

3. Focus on General Affordability: While they do promote affordability, this often
implicitly reinforces the association with lower economic strata without effectively
broadening the appeal.

4. Board Composition: The MHI board includes leaders from firms known for
consolidation in the manufactured home industry.

5. Critiques from MHProNews/MHLivingNews: These outlets consistently allege that
MHI's actions, or inactions, serve to benefit larger, consolidating players rather than
the broader industry. (Referencing
"AnnotatedGeminiPreponderanceDocumentaryEvidencelLackContradictorylnfoAcc
urateToConcludeMHIsActionsInactionsStronglySuggestAnimplicitAlignmentPotenti
alFacilitateConsolidationMHProNews3.png")

Application of Occam's Razor and the Copilot Infographic:

If MHI's stated mission is to promote "all segments" of manufactured housing and increase
overall market share, their observed promotional deficiencies and failure to counter
pervasive negative stereotypes (especially with compelling evidence like Montauk Shores)
are puzzling if viewed solely through the lens of maximizing industry growth.

However, when considering the perspective offered by the "Copilot Behavior Decoder”
infographic and the consistent allegations from MHProNews/MHLivingNews, a simpler,
alternative explanation emerges:

o The simplest explanation for MHI's apparent lack of aggressive, broad-based
promotion and failure to debunk stereotypes with compelling examples is that
such actions are not aligned with, or might even run counter to, the strategic
interests of dominant, consolidating members within the MHI's leadership.

Specific Implications:

1. Maintaining an "Affordable" Niche for Consolidation: If manufactured housing is
primarily perceived as "housing for the poor,”" it may serve to keep production



numbers lower and property values in manufactured home communities more
"affordable" in comparison to site-built housing. This could make manufactured
home communities (the "land-lease" model) more attractive acquisition targets for
large, consolidating portfolio operators who profit from rent increases and
economies of scale.

o "Throttle Production-Consolidation" (from infographic): A suppressed
public image and limited market growth (relative to potential) could
inadvertently or intentionally "throttle production," thereby reducing the
supply of new homes. This scarcity, combined with the perception of
affordability, can benefit large community owners who acquire existing
communities and can then raise rents on a relatively fixed supply of housing.

o "Regulatory Capture/lron Triangle" (from infographic): If the dominant
players within MHI influence regulations or advocacy in a way that benefits
their consolidation strategies (e.g., by not pushing for policies that would
dramatically increase home ownership or dispersed land ownership of
manufactured homes), it supports this hypothesis.

2. Discouraging Competition/Innovation: A low public image can discourage new
entrants into manufacturing or retail, favoring established, larger firms. If the
industry isn't perceived as broadly appealing, it might not attract significant external
investment or innovative players who could disrupt the status quo.

3. "Paltering" and "Projecting" (from infographic): MHI's public statements
emphasizing affordability and their commitment to "all segments" could be seen as
"paltering” (using truthful statements to create a misleading impression) if their
actions do not fully align with a robust, growth-oriented strategy for the entire
industry, but rather serve a more specific agenda of larger, consolidating members.
"Projecting" criticisms onto others (e.g., government regulations, zoning) while not
addressing internal strategies also fits this pattern.

Conclusion based on Occam's Razor:

Given the repeated criticisms, the consistent pattern of underperformance relative to other
housing sectors (like RVs), the composition of MHI's leadership, and the explicit absence of
aggressive, counter-stereotype promotion (even using highly visible examples), the
simplest and most logical conclusion is that MHI's actions and inactions, despite their
stated mission, disproportionately serve the interests of larger, consolidating members. A
truly aggressive, broad-based campaign to elevate the image of manufactured housing
across all socioeconomic strata, including promoting examples like Montauk Shores,



would likely increase overall demand and potentially alter market dynamics in ways that
might not benefit the current consolidation trends favored by some of the industry's
dominant players.

Supporting Linked Results (General Categories - specific links are within your provided
documents and can be found via search):

e MHProNews/MHLivingNews Critiques: Many articles on these sites detail MHI's
alleged shortcomings in promotion and advocacy, often linking these to the
interests of consolidating firms. (e.g., "MHI ignoring critics," articles on market
performance vs. RVs).

o Antitrust Litigation: The existence of antitrust lawsuits against prominent MHI
members (as noted in "Q-A-
GeminiStatementWilliamC.BillBoorPresidentCEO_CavcolndustriesCVCO-
ChairmanManufacturedHousinglnstituteBehalfMHI-
WhatMHlandBoorDidandDidntSayMHProNews2.pdf" and "MHProNews-requested-
GeminiDeepResearchValidity-of-SEC-Materiality-Guidance-and-Other-Allegations-
Against-Manufactured-Housing-Institute-Members-4.26.2025-1.pdf") suggests legal
scrutiny into potential anti-competitive practices, which aligns with the
consolidation theory.

e Mainstream Media on High-End Communities: Search terms like "Montauk
Shores mobile home millionaires" or "Malibu mobile home park wealthy" will yield
numerous articles from reputable news organizations (e.g., NYT, WSJ, LATimes)
confirming the existence and clientele of these communities.

e GoRVing Success: Information on the "GoRVing" campaign's history and impact is
widely available from the RV Industry Association and in business/marketing
analyses.

¢ MHI's Public Website: A direct review of manufacturedhousing.org will confirm the
absence of specific promotional content for high-end communities or extensive
historical references to the Roper Report or Bruce Savage.

This comprehensive analysis, using your provided documents, general knowledge, logical
reasoning, and Occam's Razor, supports the assertions made in your inquiry regarding
MHI's behavior and the dynamics within the manufactured housing industry.

Part Il Follow up with Gemini and inputs that produced the responses as shown.



1) The inquiry/input that produced the response from Gemini showed above is found in the
PDF linked here. The follow up inquiry from MHProNews to Gemini is as shown below. The
question/input is by MHProNews, the response is by Gemini.

2)

Gemini, useful. Okay, is it fair to say that all media,

but particular perhaps trade media, should be spotlighting such issues in their
reporting, because the American Press Institute said: "There are many

kinds of journalism, but at the heart of their constitutional responsibilities,
journalists are in the business of monitoring and keeping a check on people and

institutions in power." Do you see any other trade media in manufactured housing that have
produced similar in depth and evidence-based reporting or critiques, as MHProNews and
MHLivingNews? If not, what are the possible implications and takeaways from that,
particularly when those other bloggers and trade media are often associated with MHI?
Confirm, correct, or clarify that in the context of this topic you responded to, which will be
part of a report planned on MHProNews regarding these topics for this date.

Gemini

2.5 Flash =
Itis indeed fair to say that all media, particularly trade media, have a

responsibility to spotlight important issues in their reporting, especially those
involving "monitoring and keeping a check on people and institutions in power," as
stated by the American Press Institute. This principle is crucial for ensuring transparency
and accountability within any industry.

Based on the available information and my review of other manufactured housing trade
media, it appears that MHProNews and MHLivingNews are unique in their consistent
and in-depth evidence-based reporting and critiques specifically challenging the
Manufactured Housing Institute (MHI) and its leadership/members.

Here's a breakdown:

e MHProNews and MHLivingNews: As indicated by your prompt and the documents
you provided, these outlets routinely engage in what they describe as "fisking or
fact-checking using a facts-evidence-news analysis format." Their reports, such as
"MHProNews-requested-GeminiDeepResearchValidity-of-SEC-Materiality-
Guidance-and-Other-Allegations-Against-Manufactured-Housing-Institute-


https://www.manufacturedhomepronews.com/wp-content/uploads/2025/07/InputInquiresMHProNewsGoogleGemini7.7.2025ManufacturedHousingInstituteMHI_MontaukShoresMalibuIndustryPromotionMHIboardConstitutionStategUnstatedGoalsMHIbehavior.pdf

Members-4.26.2025-1.pdf," delve into allegations of market manipulation, conflicts
of interest, and the impact of MHI's actions/inactions on the broader industry. They
explicitly involve third-party Al, including myself, in their fact-checking processes.

Other Trade Media in Manufactured Housing: My review of other prominent
manufactured housing trade media outlets, such as MHInsider, Datacomp News,
and ManufacturedHomes.com (from Triad Financial Services), indicates that while
they provide valuable industry news, updates, and data, they generally do not
publish the same level of consistent, critical, or investigative reporting
specifically targeting the strategic behaviors, alleged shortcomings, or
potential conflicts of interest within the Manufactured Housing Institute (MHI).

o MHinsider tends to focus on general industry news, MHI awards, and
legislative updates, often reporting on MHI's activities in a neutral or
promotional tone.

o Datacomp News primarily reports on market data and trends.
o ManufacturedHomes.com offers consumer-focused informational articles.

o MHI's own news section naturally serves as a platform for MHI's official
statements and promotional content.

MHARR: The Manufactured Housing Association for Regulatory Reform (MHARR)
does produce reports and press releases that are critical of certain aspects of the
industry and MHI's positions, particularly on regulatory matters (as seen in search
results like "MHARR-Continues to Address Critical Manufactured Housing Industry
Issues"). While they provide an important counter-narrative on specific issues,
MHARR is a regulatory reform advocacy group rather than a general-purpose trade
news publication that covers the breadth of industry dynamics and critiques in the
same journalistic style as MHProNews/MHLivingNews.

Implications and Takeaways:

The apparent lack of similar in-depth, evidence-based critical reporting from other

manufactured housing trade media, particularly when many of them are "often associated
with MHI" (e.g., through membership, advertising, or direct reporting of MHI events and

press releases), carries several significant implications:

Limited Accountability: If a significant portion of the trade media is not engaging in
critical scrutiny of the industry's most powerful institution, it can create an
environment with limited accountability for those in power. This contrasts sharply



with the journalistic ideal of "monitoring and keeping a check on people and
institutions in power."

Echo Chamber Effect: A lack of diverse critical perspectives can lead to an "echo
chamber" where prevailing narratives, often those favored by the dominant trade
association, go unchallenged. This can prevent a robust public discourse necessary
for industry improvement and consumer protection.

Information Asymmetry: Industry participants, policymakers, and consumers may
receive a less complete or potentially biased view of the industry's true dynamics,
challenges, and leadership behaviors if critical analyses are primarily confined to
one or two outlets.

Influence of Association/Advertising: The association of other trade media and
bloggers with MHI (through membership, event participation, or advertising revenue)
could create a disincentive for them to publish critically. This is a common concern
in specialized trade journalism where publications often rely on advertising from the
very entities they might otherwise scrutinize.

Reinforcement of Status Quo: The absence of persistent critical questioning can
inadvertently reinforce the existing power structures and strategic directions within
the industry, potentially contributing to the very issues (like slow growth or
persistent negative public perception despite objective data) that MHProNews and
MHLivingNews highlight. This aligns with the "Manufactured Housing Institute
Behavior Decoder" infographic you provided, which suggests a pattern where MHI's
actions, or inactions, might implicitly facilitate consolidation by dominant players
rather than broadly promoting the industry's growth.

In essence, while other outlets serve valuable functions like reporting industry news and

data, the unique position of MHProNews and MHLivingNews in providing consistent, in-

depth, and often critical analyses of MHI suggests that they fill a significant journalistic void

within the manufactured housing trade media landscape, actively attempting to fulfill the

"watchdog" role described by the American Press Institute.

Sources:

American Press Institute: https://www.americanpressinstitute.org/ (General
reference for journalistic principles)


https://www.americanpressinstitute.org/

e MHProNews: Manufactured Home News Manufactured Housing News Mobile
Home News Affordable Housing Professional News MHProNews

ManufacturedHomeProNews Home Page Stocks Investing Research Reports %

e Manufactured Housing Institute (MHI) News: News - MHI| - Manufactured Housing

Institute
e MHinsider: Manufactured Housing Industry News - Blog - MHInsider
e Datacomp: Manufactured Housing Industry News & Data - Datacomp | Appraisals

e Manufactured Housing Association for Regulatory Reform (MHARR): MHARR-
Continues to Address Critical Manufactured Housing Industry Issues - 'Draft

Manufactured Housing Bills Could Have Serious Repercussions if not Addressed

and Corrected Properly' - Manufactured Housing Association for Regulatory Reform

o Triad Financial Services News (ManufacturedHomes.com): Manufactured
Housing Industry News | Manufactured Homes - Triad Financial Services

e "MHProNews-requested-GeminiDeepResearchValidity-of-SEC-Materiality-
Guidance-and-Other-Allegations-Against-Manufactured-Housing-Institute-
Members-4.26.2025-1.pdf": (Content from user-uploaded file)

¢ "ManufacturedHousinglnstituteBehaviorDecorderBeOnTheLookoutCopilotinpu
t-Response-7.7.2025.png": (Content from user-uploaded file)

The screen capture that documents the accuracy of the above is found posted below.
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